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PATRICIA SORCE is the administrative chair of the Rochester Institute of
Technology School of Print Media and co-director of the RIT Printing Industry
Center. This book, the fourth volume in the Printing Industry Center Series, serves
as a follow up to Dr. Sorce's previous book, Data-Driven Print, published in 2006.
Here, she documents the importance of utilizing personalization and custom
communication techniques, and identifies the best practices, best prospects and
associated business models for delivering top value to printing clients. In addition,
Print Med several case studies provide real-world examples of this evolving industry.

rin

DiSt"'b‘”t'onf OTHER BOOKS IN THE PRINTING INDUSTRY CENTER SERIES
* The New Medium of Print: Material Communication in the Internet Age

e e d

A LOOK AT by Frank Cost; 2005, softcover, 272 pages
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SYSTEMS, AND TRENDS * Print Media Distribution: A Look at Infastructure, Systems, and Trends

by Twyla Cummings, with Bernice LeMaire; 2008, softcover, 176 pages

THE PRINTING INDUSTRY CENTER SERIES FROM RIT

The Printing Industry Center is a joint program of the School of Print Media, part of the College

of Imaging Arts and Sciences, and the College of Business at RIT. Expert faculty from these

departments comprise the cadre of researchers that build and carry out the research initiatives

adopted by the Center. The research agenda is built through collaboration between Center

— v researchers and representatives of the Industry Partners, resulting in research that is cross-
ME disciplinary and highly relevant to industry concerns. The Printing Industry Center Series of books

»NCTOH"Q“.”N“T“Q,EK,‘ETT'Q\%E has been created to disseminate in-depth and comprehensive Center research in the areas of

Industry Definition and Strategic Analysis; Processes, Productivity and Profitability; Cross-media

Migration and Integration; and Digital Color Printing.
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